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Good environmental
education is
essentially good
education

Prof John Smyth
(1924-2005)



Portrait of a 21st Century Learner

To succeed in our global community,

| will need to be... a critical thinkerr—

a problem solver—

an innovatory—

a communicator—

a collaborator— ;“

globally aware — {“ ' ,",
civically engagedr—

a self-directed learner—

information & media literater—

financially & economically literater—




Have our initiatives been successful in promoting a society
that values sustainable lifestyles?
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Or are we stuck in a vicious cycle of rhetoric?

... a lot of lip service but very little action



The organisation of at least five

environmental education activities
is one of the

Blue Flag Award
requirements.




While a lot of energy is
iInvested In ensuring
compliance with other
- requisites




... a process?
... or a product?
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Acquire a set of values which
prompt an ongoing concern about
the issue and motivate a desire to

actively participate in its resolution

Understand the various dimensions
and implications inherent in the
issue

Develop a sensitivity to the issue
being explored




COMMITMENT TO

ACTION
(Education)

Increased
T UNDERSTANDING
Responsibility ﬁ
AWARENESS
(Communication)




Major differences ...

Environmental Environmental
Campaigns Education

Task oriented Person oriented




Major differences ...

Environmental Environmental
Campaigns Education

Addresses

One-size fits all different learner
needs




Major differences ...

Environmental Environmental
Campaigns Education

Learner seen as a Learner seen as an

passive recipient active participant




Major differences ...

Environmental Environmental
Campaigns Education

Emphasis on skills,
attitudes and
values

Emphasis on

knowledge




Major differences ...

Environmental Environmental
Campaigns Education

Motivation Is Motivation IS

extrinsic (danger Intrinsic (promotes
of greenwashing) ownership)




Major differences ...

Environmental Environmental
Campaigns Education

Addresses Addresses

symptoms causes




Major differences ...

Environmental Environmental
Campaigns Education

Unequal treatment A holistic view of

of environmental the environment Is
ISsues developed




Major differences ...

Environmental Environmental
Campaigns Education

Focus on narrow Promotes an

environmental Integrated view of
aspects the environment




Major differences ...

Environmental Environmental
Campaigns Education

Initiatives are L .
Initiatives build on

one another

sporadic and
disjoint




Major differences ...

Environmental Environmental
Campaigns Education

Impact of initiatives Impact of

Is limited and Initiatives evolves
usually temporary and grows




Common traps ...

* Avoid focusing only on knowledge transfer




Research shows a statistically significant ...

e relation between knowledge & attitudes
e relation between attitude & behaviour change

* no relation between knowledge & behaviour change
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Common traps ...

* Avoid focusing only on knowledge transfer

* Don’t rely too much on subject “experts”




The Expert...

 What is his/her expertise?

* What are his/her

efo‘mhu-mcatlon skills?
4 7

- What is his/her approach?
‘One size fits all’? OR
— Learner centred?




Common traps ...

* Avoid focusing only on knowledge transfer
* Don’t rely too much on subject “experts”

* Your “audience” is made up of different
individuals
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Common traps ...

* Avoid focusing only on knowledge transfer
* Don’t rely too much on subject “experts”

* Your “audience” is made up of different
individuals

* Don’t assume that your message
Is shared



Issues related to Sustainability
are intimately related to “lifestyle”

[y

S,. My lifestyle is intimately related
to my self-identity and my own
definition of quality of life

Successful campaigns target a person’s choices,
behaviours and actions
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Are we aware that ...

i)

s

certain behaviours we want
to modify, or abandon ...

|

give pleasure, relief, or comfort
to certain people and may even
be part of their quality of life?



Are we aware that ...

=n
=

certain messages to change
behaviour appeal more to
some groups than others...

or are more easily understood,
adopted by and affordable
to some groups?



Significant Life Experiences

Experiences Significant
of natural adults

areas

Frequent ____ AL ¥ | Habitat
experiences e alteration
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Common traps ...

* Avoid focusing only on knowledge transfer
* Don’t rely too much on subject “experts”

* Your “audience” is made up of different
individuals

* Don’t assume that your message
Is shared

* Avoid fragmentation



The environment is a complex mix of
various interrelated aspects

Built

Aspects

Socio-Cultural

. Economic

Collective Aspects

Aspects

Technological
Aspects

gl i



a liveable world
(livable cities and communities)

#

Environment
Sustainable
Development <
(a good quality of life)

a viable world a fair world

(business practices with a low (social inclusion bringing
environmental impact) economic prosperity)
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A system-based approach ...




Common traps ...

* Avoid focusing only on knowledge transfer
* Don’t rely too much on subject “experts”

* Your “audience” is made up of different
individuals

* Don’t assume that your message
is shared o

* Avoid fragmentation
* Reflect on your initiative



Review your plans ...

 Narrow OR wide focus?
 Task OR person oriented?

 Emphasis just on knowledge OR
on skills, attitudes and values?

Sporadic & disjoint OR builds on







entrust
education to
non-educators?
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